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Chapter

Constructing the Notion of
“Desirable” Men and Women in

Chinese TV Dating Shows

Vivian Hsiang

Abstract

The current study wants to explore the particular identity, desirability, from two
Chinese TV dating shows. The theoretical frameworks of this study adopt interactional
sociolinguistics, specially contextualization cues and conceptual metaphor theory
in cognitive linguistics. The data of this study derive from two particular TV dating
shows in Taiwan and Mainland China respectively. The results indicate that the males
in Taiwan and Mainland China both construct themselves using positive perspectives,
such as kind or knowledgeable. However, one applies words related to the spirit level,
while another adapts words related to the physical level. The female or male desirability
can be expressed by using metaphor. By analyzing those metaphor examples, we as
readers can understand the criteria for being a desirable female and male.

Keywords: desirability, TV dating shows, interactional sociolinguistics, conceptual
metaphor theory

1. Introduction

This study aims to construct one particular identity, so-called “desirability,” from
one particular interaction, TV dating shows. Specifically, this study will explore how
the notion of desirability that people use in TV dating shows is constructed by using
sociolinguistic discourse analysis, especially interactional sociolinguistics, ethnography
of communication approaches and the theory of metaphor. These three approaches
are adopted to investigate gender. Holmes ([1]:195) points out that linguistic behavior
expresses complex social meanings. Also, as many researchers have demonstrated in
their works, language is used to symbolize different social identities, and in any particu-
lar interaction we use its symbolic power to construct a particular identity or identities
([2-6] cited in Holmes [7]:195). In TV dating shows, females and males use certain
discourse elements to convey their identities; in other words, they want to construct
themselves as desirable people in order to attract other participants’ attention. The fol-
lowing section will discuss the notions of gender and the studies related to gender, fol-
lowed by a discussion of the theories in sociolinguistics and cognitive sociolinguistics.

2. Literature review

Since this study investigates gender as its primary theme, the notion of gender
and studies related to gender and language usage are discussed in Section 2.1. Under
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the theme of gender, there are two large fields in the current proposal: discourse
analysis (in Section 2.2) and cognitive sociolinguistics (in Section 2.3). In discourse
analysis, I also cover theoretical notions in relation to interactional sociolinguistics.
Then, I review the literature related to reality TV shows (RTV). Since a TV dating
show is a kind of RTV, it is necessary to review some studies in this field. Finally, the
theory of metaphor in cognitive sociolinguistics is discussed.

2.1 Gender

Overall, there are three waves of changes in language and gender. First, gender
is an emergent feature of social situations, both as an outcome of and a rationale for
various social arrangements and as a means of legitimating one of the most funda-
mental divisions of society ([8]: p. 126). More specifically and traditionally, gender
nominates a set of categories that people can give labels to cross-linguistically or
cross-culturally because those categories have some connections to sex differences
[9]. Second, Tannen [10] proposes that women and men speak differently because
of fundamental differences in their relation to their language. This has been taken
as representative of the second wave of studies on gender and language ([11]: p. 1).
These kinds of gender studies focus on the correlation between pre-determined
macro-level social categories and particular linguistic variables. However, there is
another paradigm that emerged in the study of language and gender ([11]: p. 4). It
relates to how women and men speak and how they are spoken of. For these kinds
of gender studies, analysts view gender as involving what people “do” ([11]: p. 4).
Gender is continually produced, reproduced, and indeed changed through people’s
performance of gendered acts [11]. Third, Cameron [12] points out that gender
is socially constructed, rather than “natural.” In other words, gender has to be
constantly reaffirmed and publicly displayed by repeatedly performing particular
acts in accordance with the cultural norms ([12]: p. 339). This performative model
sheds an interesting light on the phenomenon of gendered speech ([12]: p. 340). In
other words, gendered speech is a kind of “repeated stylization of the body” ([11]:
p- 340). The difference among Shapiro [9], representing the first wave, Tannen
[10], representing the second wave, and Cameron [12], representing the third wave,
is that Shapiro [9] seems to view gender as a pre-figured and well-defined category,
with gender being equal to sex. The second wave seems to view gender in terms of
males and females having different ways of speaking. The third one seems to view
gender as performing or styling, and gender is separate from sex in this view. People
do perform gender differently in different contexts, and they do sometimes behave
in ways we would normally associate with the “other” gender ([12]: p. 340). Based
on the view of gender performance, Cameron [12] further points out that masculine
and feminine styles of talking that have been identified by researchers might be
thought of as the result of repeated acts by social actors trying to constitute them-
selves as “proper” men and women.

There have been many studies on the relationship between language and gender
[1, 13]. Erlandson [14] indicates that research exploring language use has identified
several language features that differentiate women and men. Coates [13] has a specific
chapter that discusses gender differences, with extensive evidence from various studies
showing that women and men speak differently in their use of language. Coates [11]
lists eight aspects: minimal responses, hedges, tag questions, questions, commands and
directives, swearing, taboo language, and compliments. For example, research on the
use of minimal responses such as “yeah,” “right,” and “mhm” is unanimous in showing
that women use them more than men ([1], cited in [13]: p. 87). In the aspect of com-
mands and directives, Goodwin [15] gives an example of observing a group of players
in a Philadelphia street; she notices that among this group, boys use different sorts of
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directives from the girls. In their conversation, Goodwin notices that boys use “gimme”
and “get off” in their speech, and Goodwin calls these “aggravated” directives. The boys
use aggravated directives to establish status differences. In contrast, the girls typically use
more “mitigated” directives like “let us” or “gonna” [15]. Meanwhile, West [16] explores
doctors’ usage of directives when they talk to patients. The results indicate that male
doctors like to use aggravated forms like “lie down” or “take off your shoes,” whereas
female doctors use mitigated ones more commonly, even sometime using “we” in their
directives, such as “so let us stay on what we are doing” In the final aspect, compliment,
researchers in New Zealand [17] and the US [18] both indicated that women both give
and receive more compliments than males [13]. Holmes [17] uses a New Zealand’s corpus
that contained 484 complimentary exchanges; after analysis, the author found that 248
out of the 484 exchanges were given by a woman to another woman, with only 44 out

of 484 being given by a man to another man. Further, in Herbert [18], the author found
that women like to use more personalized forms, like compliments with a first or second
person focus, whereas men prefer to use more impersonal forms, like a third person
focus.

In the previous literature, there remains a research gap that this study aims to
address, namely the gender identities displayed in TV dating shows. The notion
of “desirable” females and males is constructed via TV dating shows; therefore, in
this study the meaning of “desirability” will be discussed in detail. According to
Harrington [19, 20], there are seven traits that scientists have found that make women
more attractive to men. First, men are more attracted to women who are ovulating.
Second, men like women who laugh at their jokes, since it touts their egos. Third, men
prefer honest women, particularly for long-term relationships. Fourth, men gravitate
to women wearing red, and vice versa. Fifth, men like it when women subtly mirror
their actions. Sixth, women appear even more attractive in groups, a phenomenon
referred to as the “cheerleader effect.” Seventh, men prefer women with positive
personality characteristics, like openness, kindness, and assertiveness. If a woman
has all the traits mentioned above, she is more likely to receive the attention of males,
according to the author. Harrington [19, 20] also lists 11 qualities that scientists have
thought attract women. First, good looks can be a factor, though this is not necessarily
a factor, as women typically choose better-looking men for flings, but not for long-
term relationships. Second, a sense of humor can make men seem more intelligent.
Third, women prefer altruistic men who are kind and who do good deeds for long-term
relationships. Fourth, women choose men who appear to be wealthy. Fifth, women
may like older men because they have had time to accumulate more resources. Sixth,
do what you want with your face, you will attract the right mate. Seventh, “playing
hard to get,” or appearing to be unavailable, can be an effective way to attract women.
Eighth, men with dogs do better with ladies. Ninth, women are more attracted to men
who are mindful, as it suggests they are attentive and nonjudgmental. Tenth, men
wearing red seem to be more attractive. Finally, women like men who take heroic and
primal risks, like saving people’ lives.

The above two articles list some potential traits about “attractive” females and
males in Western societies. But what are the traits of “attractive” females and males
in Eastern societies? In Chinese societies, the desirable males have a different name,
B U5 N, or “good new man.” There are many articles online that list the character-
istics of a #11f %5 A. The Chinese definition of #14f % A, from the official definition
of the Ministry of Education, is as follows:

BSRS89 N SR BT 82, 2% SR Bk ol Bl 6 - it 72 P i Hh Ay
—HEE R, OISR RHIBK, SERR AR, AR, ETRRE R, B, B
FriEfRELEE, A 2 A7, BB A, fRAL MRS,

“In the late 1990, new image of men required for obtaining a balanced view of
gender relations in the process. Comprehensive concept as having a sense of humor
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can make people comfortable, reliable, the attitude of life of honest, serious, moral
and rational insisted; have moral integrity and be promising; respect for life; care
about women.”

However, Shi [21] criticizes the official definition for its lack of mention of
family-related qualities, such as being a loving husband or taking care of children
(Z5e351 BRAT-240). In other words, there is still sexual discrimination contained
in the official definition of #7%f ¥ A. There are also many blog articles (e.g., /N7
[41], Yanlkce [39]) that mention many criteria of #T4f J) A. For example, Yanlkce
[39] mentions that a #74f J) A must have “four highs plus ten bonuses” in order to
be a good husband: first, fi %% 5 (first, men are able to work hard under a tight
schedule); second, Hi i <5 (second, men are high attentive); third, # <=
(third, men are able to distinguish themselves and stand apart); and fourth, #LFl 5
(fourth, men have unique advantages). The definition of ¥4 J] A in this chapter
has major differences from the one created by the Ministry of Education. This study
adds one more criterion to complement the definition, i.e., that a good husband
must be willing to take care of children. From all of the above-mentioned defini-
tions of Hrltf JJ A, it can be seen that the definition has undergone some changes.
The definition of #4f ¥3 Ain Chinese societies has a different focus from the one
in Western societies. In Chinese societies, males need to be geniuses, with a broad
range of skills, if they are to be seen as desirable.

From the above paragraphs, it can be seen that there are many standards or
criteria for the meaning of “desirability.” However, what are the criteria or standards
of the notion of desirability for males and females in TV dating shows? Do they
require the same criteria as mentioned above, or do they vary to any degree? This is
a question worth investigating.

2.2 Discourse analysis

In this section’s discourse analysis, the particular sociolinguistic theory and Van
Dijk’s [22] notion of “discourse analysis as ideological analysis” are reviewed, and
these will serve as the main theoretical frameworks.

The sociolinguistic theory is interactional sociolinguistics. Interactional socio-
linguistics is based in anthropology, sociology and linguistics, and it shares the
concerns of all three fields with culture, society and language ([23]: p. 97).

Gumperz’s contextualization cues play an important role in his sociolinguistics
of interpersonal communication. His contextualization cues are the aspects of
language and behavior (verbal and nonverbal signs) that relate what is said to the
contextual knowledge that contributes to the presuppositions necessary to the
accurate inferencing of what is meant ([23]: 99-100). The contextualization cues
can affect the basic meaning of the message, so when listeners share speakers’
contextualization cues, subsequent interactions proceed smoothly ([23]:100). In
Schiffrin ([23]:102), the author mentions that the key to Gumperz’s sociolinguistics
of interpersonal communication is a view of language as a socially and culturally
constructed symbol system that is used in ways that reflect macro-level social
meanings, such as group identity, and create micro-level social meanings like what
one is saying and doing at a particular moment.

Van Dijk [24] mentions “ideological analysis of discourse,” a different line of
research that deals with discourse. Ideological analysis of discourse views the rela-
tions between socioeconomic infrastructures and cultural superstructures ([24]:
p- 8). That is to say, it is the fundamental triangulation of discourse, cognition and
society [25]. Here, ideologies are defined within a multidisciplinary framework
that combines a social, cognitive and discursive component [25]. They consist of
social representations that define the social identity of a group [25]. Ideologies are
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abstract mental systems that organize socially shared attitudes (Van Dijk [22]: 18).
Using more simple explanations, they are primarily some kind of “ideas” or “belief
systems” ([25]: p. 116). Those belief systems can be shared widely and quickly, and
they sometimes become part of the generally accepted attitudes, obvious opinions
or common sense of an entire community. Based on this, the present study asks the
question: what ideologies can be found in the particular communities of TV dating
shows? Van Dijk’s [22] “discourse analysis as ideological analysis” is used as one of
the theoretical frameworks for addressing this question.

2.2.1 Language use in reality television (RTV)

When we think of language use, we think of activities in which language plays a
necessary role [26]. Because it is so common, people sometimes forget it is unique
and value and even neglect the social meanings behind the language. We can view
language use in many ways. One way is to treat it as a class of human actions [26].
Another way, which is a more common view, is to treat language use as a product
or expression of people’s competence in a language [26]. In order to narrow down
this body of research, this study will discuss the literature related to language use in
reality television (RTV).

Reality television (RTV) takes place within an institution, that of broadcasting,
and can therefore be regarded as public discourse (Lorenzo-Dus and Garces-
Conejos Blitvich [27]. Ren and Woodfield [28] propose that because of the difficulty
in collecting sufficient naturalistic data for analysis, the RTV program provides
an unprecedented opportunity to investigate how individuals interact and to gain
insight into the ways they express politeness. Therefore, academic interest in RTV
has grown steadily, especially post-2000 [27].

2.3 Cognitive sociolinguistics

Cognitive sociolinguistics is a field that explores language use by merging the
methods and theoretical frameworks of cognitive linguistics and sociolinguistics
[29]. Liu mentions that cognitive linguistics and sociolinguistics are interested in
analyzing the contextualized meaning of actual language use in objective ways
(2010:2845). In other words, it extends cognitive paradigms into social patterns
([30], cited in [31]: 5).

In cognitive sociolinguistics, gender issues can be treated as the product of
everyday language and participants’ experience of meanings. This study tries
to clarify the variation of the notion of “desirable” that is observed with one
particular speech community, TV dating shows. Fiksdal [32] also points out that,
within cognitive sociolinguistics, there is extensive literature on the study of
metaphors, and researchers have begun to examine variation in the use of meta-
phor in naturally occurring conversation. Therefore, the gender issue in cognitive
sociolinguistics can be viewed as a combination of empirical methods such as
how participants construct the notion of desirability with the social aspect of
language.

2.3.1 Conceptual metaphor theory

Lakoff and Johnson’s Metaphors We Live By [33] is considered a classic study of
metaphor. In their book, they introduce conceptual metaphor theory (CMT). In this
theory, conceptual metaphors are defined as systematic sets of correspondences,
or “mappings,” across conceptual domains, whereby a “target” domain is partly
structured in terms of a different “source” domain ([34]: p. 5).
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Shie [35] states that metaphor is conceptualized as a process of cross-domain
mapping that produces systematic correspondences between the source domain and
the target domain. There is a famous metaphorical example “life is a journey,” where
“life” is the target domain and “journey” is the “source” domain. In this metaphor,
people correspond to travelers, action to forward movement, choices to crossroads,
problems to impediments to travel, and purposes to destinations ([34]: p. 6). More
specifically, target domains typically correspond to areas of experience that are
relatively abstract, complex, unfamiliar, subjective or poorly delineated. In con-
trast to target domains, source domains typically correspond to concrete, simple,
familiar, physical and well-delineated experience ([34, 36]). In general sayings,
the knowledge of the source domain and inferences appropriate to it determine the
comprehension of and reasoning in the target domain ([35]: p. 1322), [37-41].

Therefore, the three research questions are as follows:

1.How is the notion of desirable men and women constructed in the two TV
dating shows?

2. What are the similarities or differences in the construction of desirable men
and women between the two TV dating shows in Taiwan and Mainland China?

3. How are metaphors used in the two TV dating shows?

The first research question aims to analyze in detail how people construct the
notion of desirability in two TV dating shows. The second question explores what the
similarities and differences are (if they are found) in constructing the idea of desirable
men and women between Taiwan’s and Mainland Chinas TV dating shows. The third
question is related to cognitive sociolinguistics; in people’s usage of language, how
are metaphors used? After presenting an overview of how metaphors are used in the
two TV dating shows, a more detailed analysis of language use will be presented. The
differences in the usages of metaphor in the two TV dating shows are also discussed.

3. Methodology

In this section, the methodology of the construction of the notion of “desirable”
in Chinese TV dating shows is discussed. The data collection and data analysis of this
study are arranged as follows. In the data collection, the choice of the two TV dating
shows is presented. These shows are then introduced in order for people to understand
and realize the background and the procedures of the two TV dating shows. After the
introduction of the two TV dating shows, the data analysis of this study is given.

3.1 Data collection

Two TV dating shows are selected from two areas in order to explore the three
research questions. “Take Me Out, Taiwan (E-1-#J#I%)” is chosen to represent
Taiwan, while “Take Me Out (F/"#J &) is chosen to represent Mainland China.
Regarding the other TV dating show chosen for this study, Take Me Out, Taiwan
is the only TV dating show that is produced and broadcasted by Taiwan Television
Enterprise, Ltd. (G#ELAF]; flifiH14) in Taiwan.

The data of this study is collected from the above two TV dating shows. “Take
Me Out, Taiwan (£ 1)) ” launched on 18 August, in 2012 and was off the air
on 26 April in 2014. But the duration of data collection is from February 2013 to
August 2013. In contrast with “Take Me Out, Taiwan (£ 7-#J#J%),” which aired
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once weekly, “Take Me Out (F/M#J &) ” aired twice a week, and Tuesday and
Wednesday. But the duration of data collection is from August 2012 to August 2013.

3.2 Data analysis

After collecting the episodes from both TV dating shows, they are first catego-
rized according to country, Taiwan or Mainland China. The three research questions
can be further categorized in two fields. The first Section 3.2.1, concerns the first
two questions, or how the notion of desirable is constructed and the similarities and
differences in these constructions. The second Section 3.2.2, relates to the usage of
metaphor and the differences between each show.

3.2.1 The first two research questions

The conversations in the TV dating shows are analyzed and compared using the
theories of interactional sociolinguistics, ethnography of communication and Van
Dijk’s discourse analysis. In this part, to examine how males in Taiwan and Mainland
China construct the notion of desirability, I not only select males who successfully got a
date but also those who were unsuccessful. This is done in order to look at both possible
scenarios, as this can provide clear comparisons and also reinforce the audience’s mem-
ory. As for the how the females in Taiwan and Mainland China construct themselves as
desirable people, I look at females’ conversations towards the male contestants as well
as towards the hosts. The reason for this is that females sometimes express their own
criteria of desirability when having conversations among males or hosts. I not only look
at how they convey their criteria for desirability in obvious and expressive ways but also
analyze meaning hidden in the contexts of the conversations, as these hidden meanings
sometimes reflect people’s perspectives or reflect certain unique cultural values.

In the following examples, the males and females in the two areas are listed sepa-
rately and with explanations. In the following set of examples, the first example is the
male who successfully gets a date. The second example is a male who does not get a date.

(1) The Taiwanese males

a.

AT Tolr B R B, [N 2% TR A AN R N SRR SR RS, ML
HATERI T A SR MR B — B, SE Rk T LIS SRR, R TR,
e e tgWe ! VA SRR SR AR SR P LR AR AR IR, (HR AN SRt 2 —{fi.
TEE RS, B ] LARFnF A FEIR S B 5K, . .

Male A: I like to watch comedy in my leisure time because, in my opinion, you have
to regard everything in a relaxed way to live happily and comfortably. As to the girl I
fancy, I can do whatever she wants. I can amuse her, and I can also be a good listener.

b.

Az v IR — AR b — B R A 1 77 70

Female A: Can I ask the reason why you broke up with your ex-girlfriend?

BY : HUE IR E— Bl 10 2 AR ACGE B AR AT, a4 TR IR Z R 4 T B 15
AL B LG IS 2 i, BRAn R fet% nRE K] 2 8 5 57 e nt) — L R RE Y.
FEERHEETE — i, AR R AME NS IR SE, BRR1% 18 2 I ACE bhik.

A,

Male B: Actually, I am still in a good relationship with my ex-girlfriend. The

reason why we broke up is because I date for marriage. If we break up due to
family issues instead of emotional factors, then I think it’s better to stay friends.
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From the two examples above, male A constructs himself as a wise, optimistic
person and also a “desirable” boyfriend. He has a very bright perspective about
always looking on the positive side. This shows that he has an optimistic personality
and will not be daunted by anything. He has an image of being a strong pillar, sug-
gesting that the female can feel comfortable when she stays besides him. This serves
as a symbol of what he is going to say. Again, he presents a personality of someone
who can accompany the female if she needs him. He is a good listener. He accepts
everything that the female does not want just in order to make the female feel better.
He wants to convey that he has both extroverted and introverted sides of his person-
ality. He emphasizes that he can be a good listener with an introverted personality,
as well as being a vivacious person with an extroverted personality. If males have
both introverted and extroverted personality traits, they are the considered to be
desirable boyfriends to females. When mentioning his ideal girlfriend, he mentions
that he has both extroverted and introverted sides to his personality instead of
giving specific characteristics. If he were to give specific characteristics, it may easily
offend other females who do not think of themselves as having these specific char-
acteristics. For females, they may think that males are picky and nagging. If females
have a bad impression of the male, it may lower the likelihood of successfully getting
a date. Hence, for him, it is very clever that he does not mention specifics when
answering this question. For male A, he constructs himself as having those previ-
ously mentioned advantages in order to attract females’ attention. Those advantages
serve as the contextualization cues. In the end, he successfully gets a date.

However, for male B, the situation is different. He constructs himself as a
“player” and a somewhat distrustful person. He not only mentions a so-called
“forbidden” topic but also indicates that he is still friends with his ex-girlfriend.
In the TV dating shows, the males’ results are miserable if they mention their
ex-girlfriend. Hence the topic of “ex-girlfriend” is viewed as a forbidden topic.
Meanwhile, the male says that he is still “friends” with his ex-girlfriend. This sen-
tence touches on two things, “ex-girlfriend” and “still friends.” These two phrases
serve as the contextualization cues. For females, it is generally not good to hear
that our boyfriend is still friends with his ex-girlfriend. For girlfriends, the phrase
“still friends” may suggest that they could potentially reconcile. Meanwhile,
he gives excuses for this behavior; he states that if the reason for breaking up is
not due to particular faults of either party, they can still be friends and have an
intermittent relationship. With such statements, male B‘s behavior makes females
think he cannot be trusted and that he cannot be a pillar to the females. Therefore,
in the end, male B is rejected.

From the above examples, how males construct themselves does matter. If the
male constructs himself in positive perspectives, like being a pillar of females, an
intelligent male, or a considerate male, it increases the likelihood of getting a date.
However, if the male touches on forbidden topics, such as ex-girlfriends, or con-
structs himself as a distrustful person, the females do not hesitate to reject him.

(1) The males in Mainland China

c.

CH: Bfudacisith B S E G L&, MOBRZ A AL 3, Lt BAM a9 1.
bR JOTF, FH A LB SR S S, AN B 3Rk, 4 1 5680, AR R el

S BAM R ZE S ) MR B T — R, AR SR I AT — R RS AL
%,

Male C: The proudest thing I have done is that I do a lot of charity work. For

example, after the 2008 Sichuan earthquake, we raised RMB560,000 for charity.
And I also produced a song for the 2014 Ludian earthquake, to comfort the victims.
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d.
D% T HERT A I E L PR, cdf A EEI01E, [N 2 Az A~
SR

Male D: I do hope her age is close to mine. It better not be after the 90s genera-
tion, because I think they are not mature enough.

FHF N R AR BT N S e

Host: Why do you still turn away from people who you think are not mature
enough?

D5« T RATMAMA B AR, A R ME FE 2, 58 T Z B AMUIRE B A R R
K, i A AR % & B NSRS IRAN9012 K2 T, AN RFRARZEAINEE, .

Male D: Because I think they are a little childish, and they worship money. They
also like to stay up late, even till dawn. Most people nowadays do not like to get mar-
ried because there are too many people who grew up after the 1990s. Not my ideal

type.

EFFAT BURIRIR BN AME01E, 78 T — 5 FHH0RR & F TE], — 414748,

AT — 315, R A7 At e ik,

Host: You paint all the post-90s generation with the same brush. If you do
anything like this, you’ll be admonished.

In the beginning of example (c), the male constructs himself as a compassion-
ate person by mentioning that he does a lot of charity work. He wants to construct
one particular concept, being an understanding and caring person, by providing
alot of evidence. Those pieces of evidence serve as the contextualization cues. By
mentioning what he does, the females may have a good impression of him, which
may increase his likelihood of getting a date. However, there are two other possible
interpretations when he mentions what he does in his conversation. First, when he
refers to raising RMB560,000 for charity, it expresses the notion that he is well-
connected and that he knows a lot of wealthy people. It also implies that he, himself,
may be wealthy, which accounts for his largesse. Second, he also conveys the notion
of being a smart and well-educated person when he mentions that he has produced
a song for disaster victims. Producing songs requires certain advanced skills and
training, and lyricists must know how to write and arrange songs. This is therefore
a means of conveying that he is smart and well-educated. In summary, male C
constructs himself as a compassionate, well-connected, wealthy, well-educated and
smart person. Rather than directly pointing out these advantages and appearing
to show off, he uses “charities” to package those ideas. This proves again that he is
smart and knows how to package himself. In the end, he successfully gets a date.

In example (d), he constructs himself as a picky, hard-to-please person. He
directly points out that he dislikes the 90s generation, even criticizing them pointedly
by referring to their immaturity, childishness, and worship of money;, all of which are
negative terms. However, he makes these judgments against the female guests whom
he was meeting for the first time. In addition, he criticizes everyone onstage who
comes from the 1990s generation, painting them all with the same brush in front of a
national audience. That is why the host warns that such actions will result in admon-
ishment; even the host, who is supposed to be somewhat neutral, is repelled by the
male’s statements. In the end, he is rejected completely by the females.

From the above two examples in Mainland China, it can be seen that males
construct themselves in different ways. If a male constructs himself by using
positive perspectives or intelligent approaches, he is more likely to get a date,
but if he appears dismissive and confrontational, he has little hope of getting a
data.
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From the two sets of examples, both the males in Taiwan and the males in
Mainland China construct themselves by using positive attributes, like supportive or
compassionate, with the Taiwanese male in example (a) going so far as to mention
more spiritual or philosophical concerns. One of the males, the male in Mainland
China in example (c), focuses on mentioning physical or superficial aspects. It is
important to mention that these are just rough findings, based on limited data.

(2) The Taiwanese female
Az R FRAT a7 D T 58, BT LA 52 A5 - A 1 222 T R T LA J& o

Female A: Because I am full of curiosity, I think a wealthy and knowledgeable
person will suit me well.

(2) The females in Mainland China

Bﬁ FRMEX XX, FeAL e BRAE AR 225 B — B R R 3%, A A AR,
N, X2 A X%WTEJZ?%BZEBZ?M}E%T i H AR AR — A 3R.

T AR/, AR RO A RISOR TS — 8 B #2540, FRBEASIREREE T,
KM ARFBLHAAT IR R, Tt FAS “T%ﬁ, (IR X ECIES RS ¢/ I SER
i, BARE IR IR B AG T £

Female B: | am XXX. I am two years older than you, same as the ladies here, but I
do not mind that you are younger than me because I think I am mature enough to
cover both of us. I also think you are more mature than your appearance. I like the
way you talk and look, especially your single-eyelid.

b.
Cre: FREAFRMANRAE — AR, TRREMIRAISE AR, ZKIZAEEER, IR E.
MSFRAR /N, i A RS ?

Female C: I am willing to be your mermaid if we become lovers. I will never
cheat on you, forever. Would you willing to be my little train and never cheat on
me?

From the three examples above, the Taiwanese female constructs herself as a knowl-
edgeable and curious person. These two words serve as the contextualization cues.

The females in Mainland China, however, construct themselves in two different ways.
Female B constructs herself as an intelligent and understandable person, as shown by
sentences like, “I do not mind that you are younger than me” or “I also think you are
more mature than your appearance.” These two sentences have the function of contex-
tualization cues. From these two sentences, it is clear that Female B is not concerned
about dating a younger man because she thinks the male is more mature than his
appearance. This is a crucial point. For her, whether the male is mature or not is more
important than his age. If the male is mature, he will think twice and be a responsible
man. For females, this is an important factor when considering spouses or boyfriends.
That is why Female B constructs herself as an intelligent and understandable person.

Female C takes a different approach. She constructs herself as being a male’s
subordinate. In her metaphors, she chooses words like “mermaid” (3 A f{t) or “little
train” (/]> 'K H1), indicating that she views males in a dominant position. These are
stark contextualization cues. A mermaid (3 A ) has no feet and thus cannot
betray or run away from males. This implies her loyalty to males. However, it also
begs the question of why males are not described as being mermaids. Also, “little
train” (/]> 'K H1) is an oppressive statement. Train (‘K %) has the meaning of leading
something to a place, so the female’s suggestion is that the male will be her train,
leading her and thus taking on a position of dominance in their relationship. In say-
ing this, she puts herself in a follower or subordinate place. Moreover, she states that
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she will not disobey him; she views him as her king or her everything. She wants the
male to lead her to their shared future. Finally, the use of the word “forever” (7kix)
is quite powerful, as it means loyalty until death. She bets her entire life on the
male, which puts her in an extremely low, passive, almost subservient position. This
is a kind of oppressive relationship.

In these three examples, the females in the two areas have the tendency to
construct themselves with positive perspectives, like being a knowledgeable and
understandable person. However, the females in Mainland China have the tendency
to lower their position in order to cater to the males. This is quite a unique phenom-
enon in Mainland China. Besides lowering herself, the females in Mainland China
also have the tendency to mention more superficial factors, such as physical appear-
ance. In contrast, the Taiwanese female tends to mention inward things like being
curious or knowledgeable. Again, these are just the rough findings.

3.2.2 The third research question

In TV dating shows, females and males have the tendency to use metaphors in their
examples. The use of metaphors allows them to express themselves without directly
stating their thoughts or intentions. In TV dating shows, participants, both male
and female, all have the same goal, that of finding their desired spouse. Hence, the
criteria for desirable males or females can be found in their conversation. The follow-
ing examples relate to the participants’ use of metaphors. By analyzing the usage of
metaphor in the examples, the males’ and females’ criteria for desirability can be seen.

(@)

ALz FBAG TP ROFABAR AT, AIEME— A —RRR AR T A AL, Fe
KEKTS ENRIRE B, B s ik i B, .

Female A: I think that the male has many advantages, but there is one thing that
I am very afraid of, which is that I do not like males who look macho. I prefer a male
who has a “pork belly.”

In this example, the female expresses her notion of a “desirable” male by using the
concept of food, stating that she likes a male with a “pork belly.” The phrase “pork
belly” here is a metaphor. The literal meaning of “pork belly” is the fatty, oily belly
of pigs. Female A contrasts “macho” men with men who have a “pork belly,” with
the implication that she prefers men who are slightly overweight or who have a “beer
belly” In this example, “pork belly” is the source domain, and the target domain in
example (a) is fatty and oily, which is more abstract. Therefore, she applies the pork
belly, the concrete notion, to the abstract notion, fatty and oily. In this example, the
female clearly shows what her criterion for a desirable male is. For her, she wants the
male to be soft and overweight rather than muscular, “macho” men.

(b)
B %1 A RKEGAGKGEHER — k& dn, AMBIR 97, DhRESRK, i HOEHS S IR(E, .

Male B: Today, I want to recommend one particular “product” to everyone. This
product has a fashionable appearance, powerful function, and, importantly, has a
lifetime warranty.

In this example, the male expresses his criteria of desirable males by adapting the
concepts of electronic goods. In the literal meaning, there is no relationship between
“products” and desirability. However, he uses the metaphor of “products” to express
himself. The elements of the product are appearance, function, and warranty. These
three elements are the key elements that customers will consider when buying the
product. Hence the male adapts these three characteristics in his example. When
customers select products, they consider the above three ones. In the same logic, if
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females want to choose their spouse, they will also consider the same criteria. Hence
the “product” in his example refers to the male himself. He maps the target domain,
“product” with the source domain, “himself” Next, “fashionable appearance” not
only means the appearance of the goods, but also means the appearance of the male.
It means that the male is handsome. “Powerful function” means the male can do
plenty of things, like cooking, cleaning, or taking care of the female, which further
suggests that he is intelligent. If he says there is a lifetime warranty, it can have two
meanings. First, it means that all of his characteristics, like being good-looking or
multi-talented, will last forever. Second, it means that he will never cheat or betray
the female. As the product has a warranty, it means that if there are any problems
or if something is broken, it can be repaired or renewed. Therefore, we can say that
the female has the male words of always loyal to the female. The male maps concrete
concepts like appearance, function and warranty with the abstract concepts, hand-
some, capable, and loyal.

In example (b), the characteristics of a desirable male are conveyed using a
goods metaphor. For this particular male, he considers that males need to be hand-
some, capable and loyal in order to be considered desirable.

(c)
Cic: WEFSEGEMNE, (B)E 5 5 H TRk T, AT !

Female C: I am a budding female. But the male is still too tender to swallow.

In this example, the female does not directly mention the age problem.
Instead, she uses a metaphor to express her thought. First, she uses the metaphor
of a flower to express that she is in her prime. “Budding” means the flower is
ready to bloom. Once the flower blooms, it quickly withers. Hence the “budding”
has the meaning that she is ready to get married and that she is at her most beau-
tiful. Once she gets married, she will no longer have that value of being a single
woman. She uses a budding notion to convey that she is ready to get married.
Here “flower” is the source domain, and “ready for marriage” or “at the prime
age” is the target domain. Second, “budding” can also mean that she has a lot
of life experience and is ready to show her experience. The flower being in bud
means that it has gone through a lot of challenges and is ready to bloom. Again,
she uses “flower” as the source domain and “a lot of age or life experience” as the
target domain. In the first part of the example, the metaphor of “flower” can be
mapped to have the meanings of “ready for marriage,” “at the prime age” and “a
lot of age or life experience.”

In the second part of her example, she uses a metaphor in relation to “vegetable”
by mentioning that the male guest is too tender to swallow. People often use “tender’
to describe the condition of vegetables. So “too tender” can mean that the male guest
is young and lacks life experience. Hence, he is not ready to get married. Here, the
“vegetable” is the source domain and the age or life experience is the target domain.
Besides having the meaning of “young” or “naive,” “vegetable” can also have the
meaning of being a vegetarian. The male is refused, with a metaphorical implication
that the female is carnivorous. The male is too young, naive and vegetarian, and that
is why the female refuses him. Again, “vegetable” can be mapped to have the mean-
ing of “young, naive and vegetarian” in the second part of the example. Meanwhile,
the verb “swallow” is also a kind of metaphor. “Swallow” means taking something
into the stomach without chewing it. It corresponds to what was previously said. She
wants to swallow the male without chewing, and she also suggests the meaning that
she does not have time to chew the male. This indicates that she is eager for getting
married. The word “swallow” is the target domain and can be mapped to have the
meaning of “desirous of getting married,” the source domain.

>
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In example (c), the female uses three different things as the metaphor, such as flower,
vegetable, and the notion of swallowing, to express her thoughts while saving face for the
male. For her, a desirable male has to have enough life experience or maturity.

(d)
Dic: IEFFEIEEBIEEN T, FMMZ A 2,

Female D: I do not think that I can ride this wild horse. We do not have grassland
at home.

In example (d), she does not directly mention the male’s personality; instead,
she uses metaphor to express her thought. She uses a “horse” to describe the male
guest’s personality. In reality, horses already need to be trained and taught in order
to be tame, and this is especially true of wild horses. The wild horse is untamed and
cannot be trained, which means that the male’s personality is similarly too profligate
and unrestrained. Moreover, it can imply that the male has a tendency to cheat on
the female. The female maps a “wild horse,” a concrete concept with personality and
affair, with the abstract concepts. Besides “wild horse,” the verb “ride” also serves as
a metaphor. Riding horses has the meaning of getting control over the horse. Here,
she maps “ride horses,” the target domain, with the meaning of “getting control of
the male,” the source domain.

In the second part of her example, she uses “grassland” as a metaphor.
“Grassland” means the space for the horse to gallop freely. It also has the meaning
of someone’s breadth of mind. In example (d), it means that the female’s breadth
of mind is limited. She cannot tolerate his profligate and unrestrained personality,
such as if the male cheats on her. She maps the “grassland,” the concrete concept,
with the abstract concepts of “unrestrained personality” or “having an affair.”
Additionally, she uses “we” and “our family” to strengthen her points. None of her
family members, including herself, have an unrestrained personality or has had
extramarital relations. That is why she refuses him.

In example (d), she uses two simple and easily understood objects, horse and
grassland, in her utterance to express her actual meaning. She avoids directly point-
ing out his personality so that he can save face. Again, for her, the desirable male has
to have a good personality and also be loyal to her.

In conclusion, from the above examples and explanations, the answers to the
three research questions are proposed. For the first and second research questions,
the males in Taiwan and Mainland China both construct themselves using positive
perspectives, such as kind or knowledgeable. However, one applies words related to
the spirit level, while another adapts words related to the physical level. For example,
the male in Mainland China mentions that he organizes the benefit performance
and donates money to the victims, whereas the male in Taiwan tends to use mental
expressions, like accompany, when constructing desirability. These are the differences
and similarities between the two males in Taiwan and Mainland China. The females in
Mainland China and Taiwan all construct themselves by using positive perspectives,
just as the males in Taiwan and Mainland China had done. The females in the two
areas are thus similar in this way. Regarding their difference, Taiwanese females tend
to adapt inward concepts, while the females in Mainland China tend to mention the
males’ appearances in their utterances. Also, the females have the tendency to pander
to the males. In other words, she degrades herself by using an oppressive relationship.
For the last research question, we can realize that female or male desirability can be
expressed by using metaphor. By analyzing those metaphor examples, we as readers
can understand the criteria for being a desirable female and male.

There are three theoretical contributions in this study. First, few studies use
Chinese TV dating shows as the data resources. TV dating shows are still a new
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area for researchers to research. Meanwhile, few studies have explored females’
and males’ language usage in TV dating shows, and there has been no discussion
of how they use language to construct the notion of desirability. Second, few or
no studies have adopted conceptual metaphor theory to analyze the language
usage in TV dating shows. Third, this study provides cross-field analysis of the
language usage in TV dating shows, including analysis from sociolinguistic,
cognitive sociolinguistic, and sociological perspectives. Therefore, the practical
application of this study is that it integrates these new perspectives to analyze
language, thus providing a whole new view of how people use language to
construct their identity.
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